BACKGROUND

QUANTITATIVE ANALYSIS

CONCLUSION

* The basic human need to belong (Baumeister & Leary, 1995;
Ryan & Deci, 2000) is especially salient during specific life stages,
including late adolescence (Sanford, 1962), which is when most
students attend college

* Clothing choices map onto one’s identity and can therefore
function as a tool to aid belonging

* Clothing is powerful - people can use clothes as a social
communication tool to project particular impressions to others (El-
Ammar, 2004; Johnson et al., 2014)

* Those with marginalized identities often experience a lowered
sense of belonging (Cabrera et al., 1999; Drysdale et al., 2020;
Harackiewicz et al., 2014; Long & Chalk, 2020; Murphy et al.,
2018; Pande, 2022; Pittman & Richmond, 2007; Rainey et al.
2018; Riggers-Piehl & Lehman, 2016; Swall et al., 2004; Thomas
& Perna, 2004)

* Fat people are a marginalized group who are highly stigmatized
due to their body size and encounter many types of prejudice and
discrimination (Puhl & Heuer, 2009; Strings, 2019; Tomiyama &

Mann, 2013)

* Research question: How does the use of clothing as a social
communication tool map onto fat students’ collegiate sense
of belonging?

* |Inconsistent with H1, two Mann-Whitney U tests revealed no difference in
belonging between fat participants and not-fat participants
* The first Mann-Whitney U test included all responses

* This analysis revealed that fat participants did not report a different

sense of belonging (Median = 3.15, SD = .65) than their peers that were
not-fat (Median = 3.31, SD = .740; 95% CI of the difference = [-.15,
31]), z=-.53, p = .51

* The second Mann-Whitney U test excluded respondents who answered
“Other” to the fat identity question

* The results of the analysis suggested that fat participants did not rate

belonging differently (Median = 3.12, SD = .64) than their peers who
were not-fat (Median = 3.31, SD = .73; 95% of Cl of the difference = [-
195, .38]),z=-.47,p = .43

* Clothing plays an essential role in social interactions, regardless of fat
identity
* Fat students used clothing differently than not-fat students
* Clothing was reported more by fat participants as a source of both
belonging and alienation in college
* This may be because they are overcorrecting for their perceptions
about the way they will be mistreated or negatively judged by others
due to anti-fat bias
* Fat students appear to be using clothing as a more general protective
mechanism against potential prejudice they might encounter
* They are projecting positive personality traits
* They are also using clothing as a means of relating to other
students

QUALITATIVE ANALYSIS

REFERENCES

HYPOTHESES

H1: Lower belonging scores for fat students

H2: Fat students will report using clothing to “"camouflage” and
“blend In” more

* Thematic analysis was used to code and interpret students’ narrative
responses

* Coding was done while blind to fat identity

* Significant findings (see Table 1):

All fat participants used clothing strategically

Fat and not-fat participants created different impressions through
clothing

Fat participants addressed cultural norms regarding weight and body
size with clothing

Fat students used clothing to aid belonging

METHODS

* Participants: 231 undergraduate students at Reed College,
Portland, Oregon
* Fat identified (n = 53)
* Not-fat identified (n = 178)
* Procedure: Qualtrics survey
* Measures:
* Quantitative scale of collegiate belonging (Lounsbury & DeNeui,
1996)
* Open-ended questions about how participants used clothing to
strategically present themselves in a college setting

Code Fat-Identified

Not-Fat-Identified
(n=41) (n=114)

No Strategic Use of Clothing™ 0% 7.9%
Physical Comfort 24.4% 18.4%
Belonging™ 58.5% 47 .4%
Others’ Perception of 80.5% 71.1%
Physical Appearance
Attractive 26.8% 19.3%
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“Put Together” 26.8% 29.8%
Self-Expression 39.0% 36.8%

Subcode: Gender 17.1% 21.1%

Affirmation

Mood 4.9% 4.4%
Manipulating Body 36.6% 9.6%
Perceptions™
Blending In* 17.1% 8.8%
Right to Take Up Space™ 7.3% 0%
Situation-Specific 73.2% 72.8%
“Reedie Aesthetic/ Attitude” 43.9% 35.1%
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Alienation Due to Clothing * 68.3% 46.5%

Note. *Denotes codes that were meaningful in thematic analysis.

Table 1: Code Frequency by Fat Identity

Baumeister, R. F., & Leary, M. R. (1995). The need to belong: Desire for interpersonal attachments as a fundamental human motivation. Psychological
Bulletin, 117(3), 497-529. https://doi.org/10.1037/0033-2909.117.3.497

Cabrera, A. F., Nora, A., Terenzini, P. T., Pascarella, E., & Hagedorn, L. S. (1999). Campus racial climate and the adjustment of students to college:
A comparison between White students and African-American students. The Journal of Higher Education, 70(2), 134-160.
https://doi.org/10.1080/00221546.1999.11780759

Drysdale, M. T. B., Callaghan, S. A., & Dhanota, A. (2020). Sense of belonging of sexual minority students participating in work-integrated
learning programs. Education + Training, 63(2), 182—194. https://doi.org/10.1108/ET-06-2020-0156

El-Ammar, J. (2004). The role of clothing in strategic self-presentation (Publication No. 10834379) [Doctoral dissertation, The University of
Manchester]. ProQuest Dissertations & Theses A&l.

Harackiewicz, J. M., Canning, E. A., Tibbetts, Y., Giffen, C. J., Blair, S. S., Rouse, D. I., & Hyde, J. S. (2014). Closing the social class achievement gap
for first-generation students in undergraduate biology. Journal of Educational Psychology, 106(2), 375—389. https://doi.org/10.1037/a0034679

Johnson, K., Lennon, S. J., & Rudd, N. (2014). Dress, body and self: Research in the social psychology of dress. Fashion and Textiles, 1(1),
20. https://doi.org/10.1186/s40691-014-0020-7

Long, O., & Chalk, H. M. (2020). Belonging and marital perception variances in emerging adults with differing disability identities. Psi Chi Journal
of Psychological Research, 25(1), 22—29. https://doi.org/10.24839/2325- 7342.JN25.1.22

Lounsbury, J. W., & DeNeui, D. (1996). Collegiate psychological sense of community in relation to size of college/university and extroversion. Journal
of Community Psychology, 24(4), 381-394. https://doi.org/10.1002/(SICI)1520-6629(199610)24:4<381::AlD- JCOP7>3.0.CO;2-X

Murphy, P. K., Greene, rig, Firetto, C. M., Hendrick, B. D., Li, M., Montalbano, C., & Wei, L. (2018). Quality talk: Developing students’ discourse to
promote high-level comprehension. American Educational Research Journal, 55(5), 1113-1160. https://doi.org/10.3102/0002831218771303

Pande, N. (2022). Social exclusion of the physically disabled. In R. C. Tripathi, B. R. Kar, & N. Pande (Eds.), Towards an Integrative
Psychological Science (pp. 213—228). Springer Singapore. https://doi.org/10.1007/978-981-16-9565- 0 11

Pittman, L. D., & Richmond, A. (2007). Academic and psychological functioning in late adolescence: The importance of school belonging. The Journal
of Experimental Education, 75(4), 270-290. https://doi.org/10.3200/JEXE.75.4.270-292

Puhl, R. M., & Heuer, C. A. (2009). The stigma of obesity: A review and update. Obesity, 17(5), 941-964. https://doi.org/10.1038/0by.2008.636

Rainey, K., Dancy, M., Mickelson, R., Stearns, E., & Moller, S. (2018). Race and gender differences in how sense of belonging influences decisions to
major in STEM. International Journal of STEM Education, 5(1), 10. https://doi.org/10.1186/s40594-018-0115-6

Riggers-Piehl, T. A., & Lehman, K. J. (2016). Modeling the relationship between campus spiritual climate and the sense of belonging for Christian,
Muslim, and Jewish students. Religion & Education, 43(3), 247-270. https://doi.org/10.1080/15507394.2016.1175843

Ryan, R. M., & Deci, E. L. (2000). Self-determination theory and the facilitation of intrinsic motivation, social development, and well-
being. American Psychologist, 55(1), 68—78. https://doi.org/10.1037/0003-066X.55.1.68

Sanford, N. (Ed.). (1962). The American college: A psychological and social interpretation of the higher learning. John Wiley & Sons
Inc. https://doi.org/10.1037/11181-000

Strings, S. (2019). Fearing the black body: The racial origins of fat phobia. New York University Press.

Swail, S., Cabrera, A.F., & Lee, C. (2004). Latino youth and the pathway to college. Pew Research Center. https://www.pewresearch.org/wp-
content/uploads/sites/5/reports/31.pdf

Thomas, S. L., & Perna, L. W. (2005). The opportunity agenda: A reexamination of postsecondary reward and opportunity. In J. C. Smart
(Ed.), Higher Education: Handbook of Theory and Research (Vol. 19, pp. 43—-84). Kluwer Academic Publishers. https://doi.org/10.1007/1-4020-2456-8 2

Tomiyama, A. J., & Mann, T. (2013). If shaming reduced obesity, there would be no fat people. Hastings Center Report, 43(3), 4-
5. hitps://doi.org/10.1002/hast.166

This project was supported in part by the "Post Reed Opportunity Grant." Please
direct correspondence to daniellasgersh@gmail.com.



https://doi.org/10.1037/0033-2909.117.3.497
https://doi.org/10.1080/00221546.1999.11780759
https://doi.org/10.1108/ET-06-2020-0156
https://doi.org/10.1037/a0034679
https://doi.org/10.1186/s40691-014-0020-7
https://doi.org/10.24839/2325-
https://doi.org/10.1002/(SICI)1520-6629(199610)24:4%3c381::AID-
https://doi.org/10.3102/0002831218771303
https://doi.org/10.1007/978-981-16-9565-
https://doi.org/10.3200/JEXE.75.4.270-292
https://doi.org/10.1038/oby.2008.636
https://doi.org/10.1186/s40594-018-0115-6
https://doi.org/10.1080/15507394.2016.1175843
https://doi.org/10.1037/0003-066X.55.1.68
https://doi.org/10.1037/11181-000
https://www.pewresearch.org/wp-
https://doi.org/10.1007/1-4020-2456-8_2
https://doi.org/10.1002/hast.166
mailto:daniellasgersh@gmail.com

	Slide Number 1

